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The Importance of Farmer Advisors

Retailers are highly trusted sources of
agronomic information, but are not currently
a major source of conservation assistance

Wide reach: Over 13,000 CCAs in North
America — nearly 600 in Wisconsin alone

22% work with 70+ grower clients
28% service more than 40,000 acres

There’s growing demand and investment in
sustainability and farmer advisors are
central to scaling up conservation practices
— but we need to incentivize them to lead
the way, not wait until there's a clear
demand signal.

Source: Purdue Large Commercial Producer Survey, CTIC Cover Crop Survey



What do CCAs want and need?

Preferred Topics Information Source Education Type

INDUSTRY, UNIVERSITY, OR

STATE-, PROVINCE-, OR REGION-
cover croes | 5o sovenvenreesre RN > ccavsoc NG
enHANCED EFFICIENCY FERTILIZERS [ s PROFESSIONAL COLLEAGUE _ 49% FELD DAY _ 65%
FieLp-LeveL profm MarpiNG [ TGEGEE 35 in-person conrerence [ = S - .
COMPLEX CROP ROTATIONS _ 35% TRADE MAGAZINE OR NEWSLETTER _ 47%
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What’s the opportunity?

Which of the following sources do you typically use for information about cover crops?
(Check all that apply)

Farmer Cooperative I 118

Other (please specify) I 126
Regional Cover Crop Councils IEEEG—G—_———————— 201
Co I 214

Certified Crop Advisor or agronomist 250

Industry or retailer 293
SARE (Sustainable Agriculture Research & Education) IEEEEEEEEEEEEEEEESEE—————— 315
County Natural Resources Conservation District I 104
Extension I 478
Ag media; magazines, radio, TV, social media, podcasts, etc. I 597
Other farmers I 639

My own experience or trial and error
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https://www.ctic.org/data/Cover Crops Research and Demonstration Cover Crop Survey

n=1172

Conservation Technology
Information Center

2019-2020 Cover Crop Survey


https://www.ctic.org/data/Cover_Crops_Research_and_Demonstration_Cover_Crop_Survey

What’s the opportunity?

Retailer Role in Conservation Adoption

Helps if | ask 51%

Does Not help 42%

Actively Brings
and Promotes

7%

T T T T T T T T T T T 1
0.0% 10.0% 25.0% 40.0% 55.0%

n = 1497

Farmer Role in Adopting Conservation Practices

Do not adopt

Adopt ag retailer suggested
conservation practices

Independently experiment
with conservation practices

Actively work with retailer
on conservation practices

5%

0.0% 15.0% 30.0% 45.0% 60.0% 75.0'

n = 1642

LARGE COMMERCIAL PRODUCER

SURVEY




How can TNC support farmer advisors?

------------------------------------

eeco0oescscens

SUFFICIENT DEMAND
Driven by farmers, policy,
corp. sustainability
markets, etc.

FURTHER RESEARCH ON BARRIERS
= Purdue's “Retailers in Transition” work

* Farmer, retailer, CCA survey work

* General research

CREATE ENABLING
CONDITIONS

BUILD DE-RISK NEW
AWARENESS BUSINESS
The role of FAs in scaling OPPORTUNITIES

regen ag is recognized Risk & uncertainty in

by policy makers, supply service- based models is
chain stakeholders, reduced

NGOs, etc.

Comms campaigns
4R Certification
Public policy

* Market research
Business planning tools
Innovation warranties
Cost-share, incentives
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INCREASE EQUIPMENT &
INFRASTRUCTURE

Growers & service providers
have tools to implement regen
ag practices

* Cost share
* Rebates/tax incentives
* Demo programs

TRAINING & WORKFORCE
DEVELOPMENT

New & existing FAs have expertise
in conservation agronomy,
benefits, and opportunities

Training & Field days
CCA Specialties

Decision support tools
Scholarships, student loan
forgiveness

-------------------------------------------------------------------------------------------

PROGRESS TOWARD
PRACTICE ADOPTION

Remote sensing
USDA reporting
Industry reporting:
NuGIS, 4R Cert, etc.



What has that support looked like?

/ Build Awareness \ [ Increase Equipment and Infrastructure \

Training & Education Recognition Equipment Cost Share

C ertified
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adviser
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/ De-risking New Business Opportunities \ / Training and Workforce Development \
Market Research /

Risk Management CCA Specialties Conservation Agronomists

Surveying EERPET.
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Business Model Research SURVEY
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https://mcpr-cca.org/minnesota-4r-nutrient-stewardship-certification-program/
https://www.nature.org/en-us/newsroom/growers-edge-midwestern-bioag-warranty-backed-plan/
https://agribusiness.purdue.edu/research/conservation-practices-study/
https://www.certifiedcropadviser.org/4rnms

Now I'd really like to hear your thoughts...

1. Given what I've shared, where do you see opportunities
for TNC to support and engage CCAs in Wisconsin?
Anything in particular come to mind?

2. What do you think are the main barriers keeping CCAs
from leaning more into conservation?



Want to connect?

Ricardo Costa, ricardo.costa@tnc.org

Associate Director of Agricultural Strategies
4R Nutrient Management Specialist
Certified Crop Advisor

The Nature Conservancy — Wisconsin
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